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A study on consumption value and classifying guidance for elderly people

Wang, K. H.-C.
Department of Business Administration, Lunghwa University of Science and Technology

Abstract

The elderly service industry is gradually becoming a potential market due to the coming of the era of
aging population. In order to respond to the societal needs, understand the consumption value and needs
of elderly become more and more important. Despite most current researches focus on the elderly
problems such as technology, system, and policy, there are still lack multidiscipline integration researches
in management, especially in consumer behavior field. Thus, the purpose of this project is to develop a
consumption value model and classifying guidance for the elderly people. By using Focus Group
Discussion (FGD), Analytic Hierarchy Process (AHP) and service experience need inquiry as research
methods. This project argued that it should integrate the discipline of business, consumer behavior and
service science, to emphasize the composite factors of consumption value of elderly and construct an
innovative consumption value model and classifying guidance for elderly service industry.
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